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CHINESE LEADING BRAND OF BRIDAL
BEST CHOICE FOR NEWLYWEDS
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To tell about the most touching stories from marital relationships
To help you realize your most beautiful dreams
To bring you the most moving moments of eternity
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CHINA'S TOP BRAND
OF BRIDAL MEDIA
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BEST CHOICE FOR NEWLYWEDS
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Defined as the exclusive trendy wedding magazine,

COSMO Bride i1s targeting at high—end positioning

and conveying the global fashion elements,
supported by international Cosmo Bride copyright.




; E%/;Efﬁé:—‘é '

S

Fifi ’é” OB

Bl Db i een R -2.2
WHAT CAN WE BRING
TO THEIR MARRIAGE?
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The Most Beautiful Day
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True Love For Eternity
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Affection For Life
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Flagship Brand Of Bridal Periodicals
COSMO Bride i1s not only a fashion magazine for bridals,
but also a tour guide of exquisite and happy life for Chinese women.
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TRENDSETTER OF GLOBAL WEDDING
AUTHORITY OF INDUSTRY ANNOUNCEMENT
THE MOST HIGH-END PLATFORM FOR
CELEBRATED ENTERPRISES

LA A
Wedding & Honeymoon
ETHRE
Jewelry
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Bridal Gown
LS
Beauty & Body Wise
KERSMM

Social & Taste
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COSMO Bride CHINA Trendsetter of Chinese wedding
The most high—end wedding & lifestyle magazine
The most professional wedding handbook and newlyweds textbook

The best choice for Chinese women to open a new chapter in their life
Social platform for you to share your feelings of happiness with your best friends
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DREAM BRIDAL GOWN
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WE HELP NEWLYWEDS TO BE
THE MOST BEAUTIFUL SELF IN HER/HIS LIFE

IEA LN LSO AR, SRR UIRSTH AR, /4R TS IS UIRase 220,
EINTNRGIAN SR T, WS, BIR . MR T I BT 4L
We are committed to create the most beautiful memory of lifetime for brides since her
childhood and assist the new couples to complete a dreamlike day in their memory forever.
Top Bridal Beauty Combined with Practical, Luxury Vision and Detailed Analysis.

NG Y White Wave
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EHHSF Made for You
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WE ACCOMPANY THE NEWLYWEDS
TO MAINTAIN THE MOST
PRECIOUS MEMORY IN LIFE
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We are a repository of wedding jewelry, tell about wedding jewelry culture,
celebrated jewelry artisans world wide and memorable jewelry-love legends.
We help readers pick their best wedding and anniversary jewelries.

NS Glittering Memory
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24y Jewelry Legend
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295 Marry Me
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O %=E#EDream Story O E=fEMarry Me Q&% 8 Ultimate Dream O EE(EZ Jewelry Legend Q I"Eﬁ%ﬁ Jewelry Legend
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WE HELP NEWLYWEDS TO BE THE
MOST BEAUTIFUL SELF IN LIFE
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From skin care, hair style to makeup, we provide the latest information about beauty

trends and topics, the most unique and professional guidance for newlyweds, to
build the most glamorous and charming image for the wedding principals.

Prlts Bridal Look
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R8s Beauty Aid
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2292568 Great Hair Style
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L2k Beauty Secret

PN, e, (EGE T 2o, SEiimsn, = i E .

G & BEAUTIFUL
"OREVER

O #iZEBridal Look O {EpTEiLBeauty Aid O #EHGreat Hair Style O 12U Beauty Secret
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WE ARE THE MOST PROFESSIONAL
CONSULTANT TEAM FOR THE NEWLYWEDS

SRR I R, uﬁ/l\ﬂﬂﬁrﬁ PO RAEFF BN,
SR RN RS SIS E
PAEAVASEE, BT mﬁ%aﬁ&fﬁ%&é@%ﬁ%%ﬁﬁo

To create the most charismatic male presentation in the new age, represented by the most sought
after and most beloved man, to share men's emotional world and view on marriage with you. To
create the most sophisticated and elegant male court dress style with professional attitude.

SO Mr. Right
LA AR AT R A —EAE S IR B, R 04
SIS RS, AT B S A A S 5L
A7 The Man We Fall For
B Es, Lo IRk, FBDE -9 e I LREIE 4
flksih His Wish
AR BETRARIR, oG, e RS o

g2 th The Man We Love
IS TRIR B RTSE IR, B H— A im0 Sk R e S5 g BRSO AT S8 80 2=,

O St :Mr. Right O IEEHBEIEThe Man We Fall For © ftiEaaHis Wish O F=E{tHThe Man We Love
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WE CREATE THE MOST FANTASTICAL
DAY FOR THE NEWLYWEDS
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We invite the world’ s most authoritative wedding planners, wedding photographers, banquet designers to provide the readers with
worldwide hotspots, comprehensive wedding knowledge as well as professional wedding counseling, to create high—profile weddings
of style and uniqueness, also to offer practical and meticulous guidance. Through professional point of view and in—depth analysis,
our exclusive articles provide the most wonderful and also the most trustworthy insider stories about celebrity weddings.

Z2hRIE Love Story
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228840 Grand Wedding
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Bt L{%5: Wedding Tradition
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BlERSAL Wedding Ideas
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FL%%L Wedding Show
KEESALIAR F 20Ty, KNSR LB, TS WAL, iR A S SR LA

FER: & Fantastic Banquet
IR PR S L BRR, Tl s, HEANE R, e e X it i

Pt Know How
S TR IR LS A gt 542 s, i T AR T IS LM 25 B S s R,
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Mz NP Pioneer
HHANERL ST #ﬁﬁbﬁiﬂﬁf% T AT AR, WA IS A

WA Dream Planner
PEAREBREN LA TV B pn NIRRT, DM IR Sk, e T iges LA Ik pnf& av.

O EfYiRiELove Story O EsiE#Wedding Show Q=¥ ZKFantastic Banquet @ BIE1E#L Wedding Ideas O iEEH Dream Planner
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WE HELP THE NEWLYWEDS TO BE AS
HAPPY AS LIVING IN A FAIRY TALE

PR R A IERER, BaiIE e xR . XA NS B R RS =R e,
QI RIS, FEBDHTIR A i e e e
"To create the most charismatic male presentation in the new age, represented by the most sought

after and most beloved man, to share men's emotional world and view on marriage with you.
To create the most sophisticated and elegant male court dress style with professional attitude.

TSt New Vision
H— MG 2 L BRI s 5 2, AR B RAS
R, R S R AT ST, IR 2RO,
3Sk:FE Sexy Smart Sentimental
) CEARISUABIE  WSUSE 20 yE, SRS MRS, TEs s SR i A SR S,
N EQ Class
TEAFEAER — N AL, L5 SRS R A s i AT I 2 58, A A
YA Think Tank
RIS R, I N CEf =L,
PriiTcon Love Happiness
AN B RS, I IROUEAL  G82h, WSArR AL 5 I8R5 AT i T RS =2, 5 A Rk,

IiZZI Do I Read
e B A IR E SR, I S A R BRI B2 . N E M ORI K e, 58022 AN A 515I
/NI Smart Power

AEHRIBE R AR SR, SRR P AT PRSI, el Dyttt Vs SRR,

.I' F |
mental @ 1i£El Do | Read O 5 New Vision

Q /NEKRY Smart Power O #ifRicon Love Happiness @) 35355 Sexy Smart Senti

A ot

PERFECT RELATIONS HIPS



BN

HAPPY LIFE & STYLE
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WE HELP THE NEWLYWEDS TO BE AS
HAPPY AS LIVING IN A FAIRY TALE

IRFES BT N TSI TR, e e i S 0 o TR e s AR SR
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We look insight into the pre-wedding and bridal needs,
provide comprehensive information about style and quality for readers,
covering high-style home design, delicacies and fine wines, creative and luxury honeymoon trips,
artwork and antique collection, etc. We are the best choice for newlyweds style.

%182 Honeymoon Escape
TS AR R i S R N, SR Bk 2 A b i

22 Hit)t; Honey H World
BRI TG e ML, St et i s A THE R

A5 Sweet Home
SR TS 2 S A, e R T S 618 &,

7 Z K% Mellow Wine
H NI BT PR AR B R 1 KB, T N T S W B A T 5

PrigtLA Wish List
P T S s AT, IR LR s A e A o 2 18
2300 Guide to the Sweet Life
WirhHot Zone, ZaisaltaR, A HRMA AEETETH | SV, S5m0 H KRR, i35 5%. a2 R,
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O Z B3t &Honeymoon Escape © ZZXEEMellow Wine O FRIERLE Wish List O 485 Sweet Home
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opportunities not—
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Media Advantage: We have the most powerful platform of print media as well as infinite resources of television, Internet,
broadcast and outdoor media.

Industry Advantage: We have the most comprehensive brand resources of the wedding industry chain.

Expert Advantage: We have the most authoritative institutions and the most well-known experts from home and abroad.
Star Advantage: we have the most high—end and wide-ranging star resources of the Great China.

Reader Advantage: we have a reader group of the largest scale and best quality

Channel Advantage: we have the most intensive magazine circulation and high—end display channels that cover 40 cities in China

AP S5 Al
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ALL-INCLUSIVE BRAND SERVICE STRATEGY
THREE-DIMENSIONAL ORGANIZATIONAL COLLABORATION

MRMIARSSEZR  crizdNIESE R EIREIEYE
Merchats Certification and Brand Promotion

Wedding service provider )
Recommendation Platform

WA (R
— LGRS AD S EREEl

INTEGRATE MARKETING TO SHARE ADVANTAGES,

4D COOPERATIVE PRESENTATION OF ONE-STOP BRANDING.
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A
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an Interactive Markeing H‘J‘ 5 ;}i&ﬁ Creative Special
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Event Planning
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ELITE READERS
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COSMO Bride readers

KEFFHELA EFhLtIERS!
No.1 in bachelor degree percentage!
38.7%
i/ EPEEEREIIRS!

No.l in senior manager percentage!

42.1%

BIMBF 5T FaRItIGES!

No.l in overseas experience percentage!

99.7%
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The ladies who love COSMO Bride are elites with the

greatest consumption capability and social influence

They have a good educational background, and dvocate luxurious
married life.

They are loyal fans of high quality life style.

As the most special period of lifetime, current selection brand will affect the
future buying behavior of them and their friends.

(IR ) 15, 26~35 2711164.3%, VHAHER2T1 %,
Bl s gae ) 155,

80% I MRk AR SRS, Fokped TR, S,
KRR R B Gk, H e tE17904%

Among COSMO Bride readers, the 26-35 years old account for 64.3% with an average age of 27.1, they have strong cosuming
power and influence. 80% of the readers are the newlyweds or planning to get married within one year. They have high
consumption requirements. Demands decide the behavior of men and women after reading together, which achieves the most
optimal and effective message delivered mainly by women account for 90.4%.

BjAFELY 140 O JIREHN

IS W< A2 B RN B0 “BOISF, 90T , AFhy— AN AR A BRI N A, HL2h T P
s i SRS . WHRUH SRS T AT RN, B/ S sk R 3.

Ky “THEE < SRR, DI AU VR BheR P Tl R R R, F SRA L IR 1T 0
f . WEDDING MARKET IS ALTWAYS akd Rz T A AU TIRIS 402 I T2 e A A B B asp Ik 5k

There are almost 14 million new couples per year in China, those generations of after 80s and after 90s have fresh taste and

« " J r
A S VV E GOLD MINE fashion concept as a large social population who are getting into the marriage age, they are indeed driving China's strong
; iy consumption growth on wedding market. China wedding market is filled in huge potential opportunities with a fast paced growth.
EI:' 2: &*}EIOQE%B : A remarkable wedding business chain is forged by gradually matured industries as wedding dress, wedding photography, wedding

services, wedding reception, jewelry and others, followed by other more than 40 related industries, such as: furniture and
household appliances, bedding, interior decoration, real estate, automotive, banking and insurance industry,etc.

(SRR PIRENE2011.02
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f‘ COSMO BRIDE: ‘A FASHION MAGAZINE THAT
“‘READ FOR CONSUMPTION, TRUST FOR HAPPINESS".
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IS RMB 556,000.

SRS NI HE R -
NUMBERS OF WEDDING COUPLES (MILLION)

20095 20104 20114 201245 20134

LA

READERS CONSUMPTION ANALYSIS :
BeAELEER 30J55CLd F—576%
WA 2007 5CL)_ F—49.6%

2 A 1005ed_ F—45.3%
WAL D 1005 F—38.5%
FREWi AL 8Jiotl F—264%
ALARAESR 5716l F——34.8%

9PN IR SR
CONSUMPTION CAPABILITY OF WEDDING MARKET
(RMB, BILLION) :

Average cost on decoration is above RMB 300,000 —57.6%
Average cost on wedding reception is above RMB 200,000 49.6%
Average cost on honeymoon is above RMB 100,000——45.3%
Average cost on wedding rings is above RMB 100,000 38.5%

Average cost on jewelry and watches is above RMB 80,000 26.4%
Average cost on dresses and suits is above RMB 50,000——34.8%

COSMO BRIDE READERS
AVERAGE WEDDING SPENDING
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EFFECTIVE DISTRIBUTION

Tl AL R RS

Professional And Diversifying Channels

WA T

Advantages of group coordinated release:

O [ —— R A LIRS, AT R S

Large Poster Hundreds of book stands support large posters ( Dongdan, Xidan
and CBD in Beijing,also Huaihai Road and Nanjing West Road in Shanghali, etc.)
@ ERIEHARN. 42 S B0 AR H AR B E BRI AR A (L AR
PYrE CBD ppel, i, mmphs ) o

Hundreds of book stands support large posters ( Dongdan, Xidan and CBD in
Beijing,also Huaihai Road and Nanjing West Road in Shanghai, etc.)

O P GHIFE 3007 oA, HIATIN i ek 5 A

Cooperated Release The 300 Oriental book stands in Shanghai show Trend Group
image to branding to the public in dedicated regions with updated information of the
brand.

@ & [ENT 20 —ZRIRTTHLIZ )5 K =X, 15 BAE AN D AT

Displays in airport book stores and VIP area of nearly 20 first-tier cities in
China to deliver information to domestic elites and international elites.

O 2[T130 LGRS AT T T A (I AT ) F% E = HE A AR S BN
KB EAEHE IR, AT T R, 52 SR B R REHR S 10
Over 130 Carrefour supermarkets could arrange promotional events for COSMO
Bride nationwide, also provide advertisers more marketing channels by gifts and
posters.

O [\ AT -1 LB e, A TSR 20,

7-11 Located in CBD, 7-11 hold the cutting edge as promotion terminals.
@A AR A AT, IZR IR AA TR D2 T, B R A A T T

Ha’ erbin
o

Shenyang
°

Beijing
([ ]

YA

Xi' an
o

Chengdu
[ )

L]
Chongging

ARG IEL

Advantages of special channels:

P ITHEIA B FT R

» LN 2 At
MR S E R N
Deliver the latest brand
information to the public ASAP

(Reach high—-end consumer
groups of 4 million every month)

@10/ EERHAINI NG, i 3055 P EAFEX
AR, LA eI, 2 (I R )
IFEERE BT i Bsn R R IR,

Hotel Display Displays in different hotels from
ten hotel groups to enforce COSMO Bride’ s high
quality of distribution.

@b I BT 2005 BRI E Tl B R AR
TR, 7 S A

Displays in nearly 200 tailor-made wedding dress
shops to cover highend clients.

@1 ) BI80K militis GG MR AUE, B
LSS PNIEZ YN

Displays in nearly 180 high—end photography
studios to reach professionals directly.

© /LT B P e L AT S 1T B v AL
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High—end gifts for on—spot subscription in various
events including brand promotion, salon, etc.

@ T AR, g TNE T T
WIE R B HAMTBIK,

Displays in Starbucks stores newly developed in
Beijing, Shanghai, Guangzhou and other cities
with eight replenishments per month.
ORI R 05K

More than 70 exhibitions in international jewelry
stores.

@ EN L IRIA, L ansk 2wl A E
JEEE M B P, K GES Tl T B i BT
ENEEPARLIN

New consuming style led by professional readers
through targeted sale in special channels like
planning firms and wedding institutions.
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DIVERSIFIED WAYS OF PROMOTION AND COOPERATION

AT

Magazine promotion

1. HHHE1E:

HTaeE A, AR N 5 sl IE £ .
2. BT R &1

SARGHERE R 5 ) B AL HE AR 3
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1.Cover story, cooperate with celebrities to increase the
brand’ s image.

2.Vision shoots: Art creation will maximize the brand and
product expansion.

3.Serialized Signed Columns: Column cooperation
introduces the brand culture and gives the readers deeper
impression about the brand.

4.Interviews: celebrity experience, expert interview.
5.Product coordination: direct introduction, comparative
introduction, supported by seasonal marketing and
promoting events.

~7 1 bR
FERHEA
Product promotion and introduction
(direct introduction, or comparison with other products)

PANAE &1

Interview of people
star interview, Celebrity experiences

r". # ; M |
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Creative Special Supplement
PLE 2t SEAvin = T EA R U]

TR ALY
(100FZ 4 BRE S 1 Hi IStk 2RI B e +l)
2H——100 % IR E SR
SH—— i I 1)
4 A—— 2R LIRS
6 H——ZkE i
TI0H——& &g (55hk)
S TA
February—100 True Love Valentine” s Day Special Issue
March———Spring Wedding Book(wedding list, beauty and skin care)
Apri——--House & Tourism Special Issue
June——Jewelry & Watch Special Issue
October Memorial Issue Supplement
December Christmas Special Issue

LD

Product promotion and introduction
(direct introduction, or comparison with other products)

®

COSHOB4
Wy ECES

" .
R
Interview of people

star interview, Celebrity experiences

TEHEIE

TEBISERNS FIHER
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MAXIMIZATION OF
BRAND PROMOTION
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First—class resource correlation from home and abroad

TSRS
Three dimensional channels of all-media marketing
H]Lﬁﬁﬁ RSN

IR RS AR
A3 %Ezﬂ/\ PEAC IS AT A X

All-media COSMO BRIDE CHINA
With the largest newlyweds user group in the Chinese community
To establish a wedding & life style community of sharing, interaction and individualization
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E-commerce: COSMObride boutique, the most creative online platform to sell wedding products.
CHINA LEADING TRENDS PLATFORM
T |
1 s

¥ > ¢ I ge
TENLHPR Target  sommse - g kg J{

DAk

BRI —TFE T A S
FHEDHT A A i SR A
R A S B 5
Publishing platform for the latest wedding
information from home and abroad

Best choice as high—end wedding website
for Chinese newlyweds

Delivery platform for the most accurate
Wedding brand and customer information

—a Sy
sl 2
FHUR/ Ipadhi— S IR IR L1421,
Mobile terminals: Mobile / Ipad version — the most
exquisite and practical wedding electronic dictionary.
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TRENDSETTER FOR INTERNATIONAL WEDDING STYLE
TO BUILD THE TOP BRAND IMAGE FOR THE MOST
AUTHORITATIVE INDUSTRY ALLIANCE

MV ipetY] e 2 A it
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reaches 60 million Chinese people
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COSMO Bride Awarding Ceremony is the only awarding ceremony for wedding industry in the world,
pushing forward the wedding consumption into a fashion;

COSMO Bride Awarding Ceremony is designed to help the Chinese wedding industry take the leading
position in the world while stimulating the original force of wedding consumption; and

COSMO Bride Awarding Ceremony helps build influence for wedding brands and increase their fame
and recognition by the market.

Internationa

MR.BIG
MS.BIG
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The most aut
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ot 1 wedding prand event
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correlated with 200 high-grade companies and individuals

AY VA u p)
i TiiE g
ﬁiﬁﬂ%ﬁ%ﬁ%ﬁ%ﬂk]\iﬁ:ﬂyig%%
RIERI S —
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IEE—1EA2,
The best platform for high-end wedding
professionals to obtain key information
for important decisions
The best channel for wedding consumers
to obtain consuming guidance and
information

H?Eibﬁikfﬂkl O O O P

1000 industry enterprises involved

NI S

(IR ) SR UALIE R ZREH 3T
R ) GBI BRI E e AUE R, 3K
T AR A 2RSS, BT

BIVER RO AL, o Em A T
WA B58, PRger = Tk dsnt
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PHEHIIEIHS B S, Tk
AT A R
The COSMO BRIDE Certification system
1s built by the COSMO BRIDE wedding
alliance, which is aimed to select the
best certificated brands, to advance the
industry development and social service,
to respect and protect the intellectual
property rights of creators, to prioritize
industry branding and personnel training,
to select China’ s top wedding brands
and best individuals, to provide the most
trustworthy consumption guidance for
Chinese newlyweds, and also to advance
Internationalization and improvement of
the whole industry.

horitative judgers
dding industry
tive rules
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TRENDSETTER FOR INTERNATIONAL WEDDING STYLE

TO BUILD THE TOP BRAND IMAGE FOR THE MOST AUTHORITATIVE INDUSTRY ALLIANCE

avaVaVa S i
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audience: 30 million nationwide

AR

i RTINS L /28 H P, B A T35S, 1003 AT00E b, fc ek iR Lk MM IS |
IANVHIEINIRI T | 5 T A FAEE A TBA NG SR 55

100 global vows of true love

High—end bespoke overseas wedding/honeymoon products, 100 destinations for 100 pairs of
newlyweds, the best wedding planner, the most professional overseas travel agency, and personal
service from the most professional shooting team.
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COSMO BRIDE Bridal Week

To integrate china’ s first class wedding dress brands, to build up the top wedding dress camp, and to
create the most stylish wedding show in Asia
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audience: 1.5 million nationwide
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City Tour exhibition
To release high—end wedding information in china’ s top 10 cities, to spread the international wedding

trends, and to build the top brand image.
Major image of stylish brides and client brand information displayed in hotels, shopping malls and

cinemas at the same time.
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MARKETING PROMOTION
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Marketing Promotion Brand Alliance
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The magazine and display rack placement in nearly 100
wedding dress custom shops in the country, covers high—
end consumer groups.

The magazine and display rack placement in nearly 160
high—end photo studios in the country, directly reaches
professional crowds.

As many as 50 high—end wedding planning companies in
the country directly serve for newly—married consumers.

With 5 years of accumulation, Cosmo Bride has initially
established its unique nationwide promotion channel of
wedding brand alliance, which can carry out targeted
commercial brand promotion activities for cooperative
customers in the country, thus having a direct and effective
touch with every consumer.
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Marketing Promotion Vledia Alliance
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1) Weibo . Magazine
and internet of
COSMO Bride
Releasing the newest
wedding information
as soon as possible.

2) Depth Cooperation
Media

Internet Media

Web Portals

Video Website

Print Media
Nanfang Daily.

the Beijing News.
Modern Weekly.
Lifestyle, etc.

TV

CCTV, BTV, etc.
3)Conventional Media
Internet Media
Ifeng.com, renren.com,
kaixinO01.com, etc.
Print Media

China Daily.

Global Times, etc.
Radio

CRI. CNR, etc.

4) Out Doors

Bus stop,

Shopping Mall,

Taxi,

Office Building.

5) New Media
Weibo . Wei Xin, Ipad
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PRICE OF ADVERTISEMENTS

3 Category  Jiafsr Position firk% Rate
HEREAS N HEIRERE(E + PIS4P
=IATUL= Cover exclusive cooperation + 4P feature | 660,000
Cooperating coverage
$IEP#r4P Front Cover Gatefold 4 P 1,320,000
£/ TR Back Cover Gatefold 1,400,000
FIE4SMA2P Front Cover Gatefold 2 P 1,056,000
SHRERENIRATESE—ER 770.000
R First Spread Page of Jewelry/Cosmetic/Dress ’
b SBRENR/ SRR R .
Special Pages 2nd Spread Page of Jewelry/Cosmetic/Dress '
SRR FENILRATESE =BT 715.000
3rd Spread Page of Jewelry/Cosmetic/Dress ’
$/EE Back Cover 605,000
$J=FET Last Spread Page 506,000
$3= Inside Back Cover 396,000
EEETEDY
Spread Page before Content 660,000
BEIER
Full Page Facing Editor's Letter 495,000
EE U@ SoESEE T
Full Page Facing Content(before Wedding Key | 462,000
Word)
o LF=55 Full Page Facing Columns 418,000
ZLERI1/2
Pages within 1/2 | 1/3p5kzivem 13 Copyright Full Page 220,000
of the Magazine
MRS AEF IR (YR =/ 220/ BB LA X
FEHEE)
Left Cover Page of Section of Dress & Jewelry/ 275,000
Cosmetic/Creative Wedding/New life
BYSEER IR
Full Page of Dress & Jewelry Section 220,000
BYSERERIREETT
Spread Page of Dress & Jewelry Section 418,000
SRR
Full Page of Cosmetic Section 220,000
ES ey
Spread Page of Cosmetic Section 418,000
BURIEFLARIRAR
Full Page of Creative Wedding Section 187,000
SIRIEALMRIRIETT
. Spread Page of Creative Wedding Section 352,000
AA1/2 SRR ARRRR 165,000
Pages in the | Ful Page of New Life Section '
Rest of 1/2 of the | #FiXFEFEFRIRER 275000
Magazine Spread Page of New Life Section ’
1/2kRPITA 1/2 Full Page 132,000
1/3hRPITR 1/3 Full Page 99,000
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® HIELRHRIE T4 P TAERREOK, nIRR AR A
BRSO AT R, IR T, FAHESRIED
T2 = S T TN E AR S I DA e Y a8
SR PPN R R AT T SOH R TR,
R A TSI “Promotion” EIC,
FRERIA EFFEIMNHEE SR 20, 000/11
ADVERTORIAL

@ Production cost come from the order possibly
in photography shooting, layout design, font
editing and print sample. All cost base on final
invoice.

Deadline: all promotion information must be
submitted 30 days prior to publication day.
Remarks: the promotion information must be
marked as ‘Promotion’ on the page

Additional charge for dedicated placement:
RMB 20,000 per page

ERLT: 9%t Discounts: 10 %OAT

29 49r41: Accumulative Discounts

SFR2-4H0, =285

15% Discounts for 2-4 issue per year

159%0ff

EFRIN5-8H, =38iT

20% Discounts for 5-8 issue per year

20%0fF

SEIGHOHALL b, =754
25% Discounts for 9 issue and above

25%O0ff

AELERA000T UL L, ST,
30%Off TIRHEE10% M2 N %E

30% Discounts for RMB 4 million or above
annual contract, with 10% advertorials
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(BE15ER)
FEmE (A E) 458288 gff,jpg 38,000
N EE (B2) 458288 gifjpg 38,000
FEE (EHREERm) 458288 gifjpg 38000
£ & (TmallFEARE ) 458*288 gifjpg 38,000
ARHAZE EEEERE 144*191 gifjpg 20,000
MAERD EEEE 138*194 gifjpg 20,000
KRR EEEEAE 94*80 gifjpg 20,000
EPiY RHBENS fESEE ST 13489 gifjpg 26,000
SRHEENS precaiiy <15% 6,000
# =gt 80*220 gifjpg,swf 50,000
# TREMEE= 940*90 gif jog,swf 38,000
# F—iE= 940*90 gif jpg,swf 30,000
# EiE= 940*90 gif jpg,swf 25,000
# SRIER, TRES & (£R) sHEiE% <100K Jpg ,Flash 180,000
# 12F4ER, SIS (12/7) 10/EEK <100K Jpg Flash 100,000
W /RzH B # T 940*90 Gif jpg, swf 25,000
# EaE 805+247 gif. jog 25,000
# i 940*90 gif, jpg, swf 20,000
# BT <15 words 9,000
# =g XA 80%220 gif jog,swf 30,000
P # TRERE 940*90 gifjpg,swi 18,000
# =84 80%220 gif jog,swf 25,000
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TERMS AND CONDITIONS

Payment deadline: 15days prior to publication day, publication dates please see AD deadline sheet
in details.

COSMO Bride has right to arrange Ad layout according to content.

All Ad must be reviewed by the magazine and rejected if any content against any related Chinese
laws and regulations.

Advertisers must submit all certificates according to Advertising law of China.

Advertisers must provide fine four colored film materials and sample and related electrical
documents.

Advertisers must ensure that its employees or advertising agency providing advertisements to
Other graphic material does not infringe any rights of others, and graphic information to be caused
by these ads all tort (including infringement of intellectual property rights and personal rights such as
the portrait) and Any violation of the law to bear full responsibility, so the occurrence of any dispute,
litigation or similar proceedings to assume full responsibility and expenses (including but not limited
to attorneys' fees).

Advertisers or t agencies or their employees to provide advertising and graphic material for any
errors, this issue is not responsible by the magazine. Any revised graphic on advertisement must be
submit officially at least 20 days before the issuing date, otherwise it will not be accepted.

Delayed delivery of materials: the Magazine has the right to repeat original edition of last issue
if advertisers miss out the reserved placement because delayed delivery of materials, and the
advertisers must be charged by full advertising fee.

The magazine has right to dispose advertising materials after published. The advertiser or
advertising agency ask for having advertising materials back must be submitted on papers to the
magazine. The magazine is not responsible for any lost and damages.

All advertisement must be indicated supporting document numbers in the Ad layout.

All advertorials must be marked by ‘Promotion’ at page corner
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CANCELLATION POLICY

Cancellation deadline of confirmed special Ad (please see regulations of AD rate sheet in details)
Cancellation in writing made 6 months prior to issue date will be subject to a charge of 50%

Cancellation in writing made 3 months prior to issue date will be subject to a charge of 70%

Cancellation in writing made 2 months prior to issue date will be subject to a charge of 100%

Any cancellation request 2 months prior to issue date is not accepted.

Cancellation for regular ad placements (non-Special AD) must be submit information in writing 2 months
prior to the issue date, otherwise will be subject to a charge of 50%

If advertisers or agencies cancel any part of the original order, the original rate and entirely original
placement will be cancelled.

fﬁﬁﬁj‘(ﬁ(}}% TECHNICAL DATA OF ADVERTISEMENTS

£RY Full Page Trimmed Size 2hR R~ Vertical Half Page Trimmed Size FETUR S Spread Page Trimmed Size
(300mm x 230mm) (300mm x 115mm) (300mm x 460mm)

LWHMRT Full Page Bleed Size U2 R LN R<F Vertical Half Page Bleed Size BT IR Spread Page Bleed Size
(310mm x 240mm) (310mm x 125mm) (310mm x 470mm)

J AP S AD DEADLINE

RIS AREALR BAR SREIEE YOOIt ARELER EEESHEILE  EEMIEE  HiRE
Regular AD Due Special AD Due AdvertorialDue ~ News Due Club PromotionDue ~ AD Material Due  Issue Date
18 Jan. 2013-11-10 2013-11-20 2013-11-15 2013-11-20 2013-11-20 2013-11-28 2013-12-15
2H Feb.  |2013-12-10 2013-12-20 2013-12-15 2013-12-20 2013-12-20 2013-12-28 2014-1-15
38 Mar. 2014-1-10 2014-1-20 2014-1-15 2014-1-20 2014-1-20 2014-1-28 2014-2-13
48 Apr. 2014-2-10 2014-2-20 2014-2-15 2014-2-20 2014-2-20 2014-2-28 2014-3-15
58 May.  |2014-3-10 2014-3-20 2014-3-15 2014-3-20 2014-3-20 2014-3-28 2014-4-15
64 Jun. 2014-4-10 2014-4-20 2014-4-15 2014-4-20 2014-4-20 2014-4-28 2014-5-15
78 Jul. 2014-5-10 2014-5-20 2014-5-15 2014-5-20 2014-5-20 2014-5-28 2014-6-15
8H Aug.  |2014-6-10 2014-6-20 2014-6-15 2014-6-20 2014-6-20 2014-6-28 2014-7-15
9H Sep.  |2014-7-10 2014-7-20 2014-7-15 2014-7-20 2014-7-20 2014-7-28 2014-8-15
108 Oct.  [2014-8-10 2014-8-20 2014-8-15 2014-8-20 2014-8-20 2014-8-28 2014-9-15
118 Nov.  [2014-9-10 2014-9-20 2014-9-15 2014-9-20 2014-9-20 2014-9-28 2014-10-15
12H Dec. |2014-10-10 2014-10-20 2014-10-15 2014-10-20 2014-10-20 2014-10-28 2014-11-15

FakIEa)" % SPECIAL SIZE AD :

R S AR EABR T o RO AR ik 12, andfr ot 4
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R E AT S BT PR AR UE L BOR E YA T M die2%
EUE

Special AD including but not limited to special size and
special requirements like folds, inserts, supplements,
multipage Ad, special print and special page, etc.

Special Ad order should be re-negotiated the price
according to technics and sign an independent contract.
Special Ad order should be negotiated in advance to assure

the feasibility of technics and print results.

)RS RAD TECHNICAL REQUIREMENT:
TR R ERA RSO S O e B A EMA R TRE R G T
FElEDSS TR AR S FA S PRSEAMIE T-300dpis
BRI s R4S e ER

EIRIMAZE: 1752%/95]

G A4 &5mm

Provide the right size materials and colored sample
(traditional sample and digital sample) and relevant
electrical documents. E-doc > 300 dpi.

Four Color Printing

Printing Screen Line: 175

Bleed Size: 5mm at each side
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ELITE TEAM SERVICE

Marketing Dept.&Advertising Director
Advertising Manager

Senior Account Manager

Account Manager

Account Manager

Deputy Associate Creative Director
Creative

Administration Executive

Interactive Marketing Project Manager
Marketing Supervisor

Marketing Specialist

Creative Marketing

A S E AR

Hot Line: (010)65895237 FAX: (010)65871888
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27 Angie Mu
B LeiLei

P&E0 Amanda Chen
XUBEEE Vivi Liu
P%&iE Bob Chen
J%iE¥ Hayes Long
&I Sherry Wu
X4&4& Tracy Liu
FE#F Ponny Wang
1% Rebecca Xu
185" Tina Tan

=B85 Yan Pan

86-10-65871880
86-10-65871881
86-10-65895252
86-10-65895239
86-10-65871887
021-52921000
86-10-65871889
86-10-65895237
86-10-65871878
86-10-65871890
86-10-65895234
86-10-65895247

angie_mu@trends.com.cn
leilei@trends.com.cn
chenying@trends.com.cn
liuxiaowei@trends.com.cn
chenbo@trends.com.cn
longhaiyang@trends.com.cn
wushuai@trends.com.cn
lingling.liu@trends.com.cn
wanghe@trends.com.cn
xubo@trends.com.cn
tanning@trends.com.cn
yanpan@trends.com.cn




Beyjing Head Office

Trends Building, Tower 3, 9th Guanghua Road Chaoyang District Beijing
JEERARHX B9 ST A= 1 7R HiB4: 100020

Shanghai Office
25F, Wenxin Plaza, No.755, Weihai Road, Jing An District Shanghai
T X B 755 SR A E25E  #B4:200041
TEL: (021)52921000 FAX: (021)52920988

Guangzhou Office
Room 901, B1 Fuli Park 28, No.28 Machang Road, Tianhe District Guangzhou
MR X BRI 528 5 1)/ FE28 BIHRI01% HiF4R:510627
TEL: (020)—83497331/83588317/83497433 FAX: (020)—83497586

New York Office
www.headstmagazinesinternational.info
Senior Vice President&International Publishing Director Jeannette Chang jchang@hearst.com 212—649—-2161
International Sales Manager Sandra Gonzalez sandragonzalex@hearst.com 212—649-2167
Marketing Associate Caroline Lagayette clagayette@hearst.com 212—-649—2164

International Sales Representation
Geneva&Germany

Amber Media Jean Philippe Amos jpamos@ambermediaservices.ch 41-22-716—5600

London
IN—House International Nicole Heigert Nicole@inhouseinternational.com 44—20-7610—9977
IN—-House International Ella Summers ella@inhouseinternational.com 44—20-7610—9977

Milan-Magazines International

Luciano Bernardini de Pace luciano@bernardini.it 39—2-764—581



