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GETTO KNOW A VALUABLE MAGAZINE

Trends Esquire, magazine with American Esquire copyright, has been mak-
ing frequent appearances in prefaces and annotations of diversified novels.
For example, in the Short Stories of F. Scott Fitzgerald'" it is indicated that
the novel was originally published in Esquire Magazine. Esquire has been
given many Chinese names such as Lao Ye, Jun Zi and, the best known

presently, Trends Esquire.

The magazine marks grandeur is because Esquire has been serving as a
publication stage for the most celebrated writers of the US since it started pub-
lication in 1933, including releasing novels by Hemingway” and Fitzgerald.
The magazine yields an author list that is almost a Who’s Who of American
Literature. People appearing on its cover are also among the most notable
in America, for example those exquisite covers designed by George Lois'/,

especially the famous photograph of boxing champion Mohammed Ali“l.

Esquire also led the New Journalism Movement in the 1960s. With a tradi-
tion of publishing fine works of literature and high quality fiction continuing
in a ceaseless journey to today, Esquire has represented as the popular
candidate in the National Magazine Award, Feature Writing Award and
others. It attracts a wide range of audiences, including America’s former

president Mr. Clinton!..

Carrying glorious stories of Esquire, Esquire labels its Chinese version Trends
Esquire. It talks about mature men’s ambitions, their interests, curiosity and
passion about life. It focuses on creativity and creative people, on valuable
life style and people living an elegant life and also on trends and the ones
who lead them. It covers life style, fashion, business, culture, materials and
consumption of men’s life, and is known as the most influential magazine in

the world of elites.

Trends Esquire always provides high quality contents. We work with the most
famous writers, journalists, photographers, models and artists from all over
the world, to introduce all the interesting things to our elite readers through
our photos, feature stories and interviews. From clothing to articles, from art
works to photographs, we only present the best. Trends Esquire concentrates

on innovative and avant-garde topics and spreads noble values.
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DIGITAL MEDIA PRICE OF ADVERTISEMENT IN 2015
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RS TFHBAT & 200,000

BRERELSIET, 2R¥FEM 150,000

BRESELSIET, FR¥EM 120,000

BRESERRE/6 100,000

BREMNLEE—T S 60,000

@ 570 50,000
4 40,000

Esquireft a4

20,000

150,000

ERFEAMESquire TV 30,000

Esquire TVAER & &1L 30,000

Esquire TVARERZM E55—T &1L 20,000

WAPIRE U&= 50,000

@ WS (128) # 600,000

Esquire TV
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HORDRY & A B S, RIS A BRI LY, 2R S EEB LR ERBHEEERANB SN i 400,000
IREEORS IS L N AR AT LR R TR, (HHUTRIETR KRS RO " 350,000
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MRBELT. SRAEENBRENAE Style

©)
fA‘ky HanERE Loading Pager-5m 100,000
ﬂ;]rr['ﬁ B RIERATERETS DNA, B BITERASRTE @ s 1
R EERCHE 100,000

®

WITHRRE _Esquire HEBRSHIERSIEN 80,000
PSR, ARA A, IR B IN R HRTLZHRAPP

[ D Available on the } ﬁ*é?t;m*
App Stﬂl'E FHEBNEAE, KU H X FRRAAEAA

FimENES N 200,000




EVENTS
W tAE

MANPOWER

RENE y FEHEEES

" BT 54 BRI A0 “MAN POWERZ AN BRI

JAN MAR APH LRI, 2015ERBET K, BHEFRRKE, R
BRRAMERER, BT ERTRATE 2R AR

TA. “MAN POWER%4HE HHESARRIGHN

WEZ, IETEEFNERRER]

3R 4-58

~———

1-3R

BERRESFER i E YN L
(B8R, 18350

RO R

MAY JUN JUL

55 795

& ( TiAdEsR) MAN POWER
FENEKE
EiEa

E+-REEkERMN

+—FF1, EE (HEtE
Esquire) X—Z&EMIEHE
TR AR EEE, FA
RERRT T RBERNTE
EH——EE AR, B
MEETL RS HEBA
RiFZES, FHEERFL.
N BE. BE. TR,
BREEANTE, 2FEK
BEREGAZT, tEPER

A“l; SEP SEP 0 R R, +—
B, RINFRESHAET
1 R B RO R ART EXHIBITION
i;;g:f;fm{iz K% EXNERRE
E B4 /, XE£
ﬁﬁﬁﬂ7£m¢%;hﬁ R KRS B B 4 % 2 20134 FH A
ﬁmxmam%TGwmé MEEAME TED, HiskEFaE
i mﬁaﬁ%37—¢¢ ARFAISLEEASABEKRENE
ﬁﬁﬁﬁ T BEAFRE KL MEAUBE
° &, HHEEBR RS BHEE DM
Bit, 20154 (B i5%E) BFRHME
=, NEFMAR, BEAENRSME
&, MAXY H—FEBETFIEY, FTEES.
R4 SE A

8H 9H

b 75 S (B FRRE%E
HRERR RIERERITE

9K

A~~~

AisiSeERE AL

0CT NOV

10R 1A

> ESOUIRE DESIN WORLD

MidfE SRR ERITR
20074, BEELTELFS BERBRNEEERERBERIE, LR (HEELE) ZEH
i B RIS FRBEFRERAOBR, R — A S A R AR AR
WEEELREERLTR  ymg. owenneailREERER LRSS, RERENNGIHESBI PR,
Esquire Design World  £R&MAREHRXGLREITEREXNORIEN, BEFAEES,

A~~~

FREELER
RETFE

EDW HiidisG4E FEREEE
EHERERITR EB/KE




Esquine

-



ADVERTISING PLANNING
W EE

alEL
ESQUIRE CREATIVE

TR R AR S5 HAE
SFRNBEESNEEN

HAEIE. MRNAE. AREAONTES, FTRIERIZNRMEERE. I LERATRNTLIRSERIEN,
AR TERRIRBRNLRAR, ENEEESTAREEGER, REATUEF RS R OREE,

X'l
20144 L'ﬂ’ R

T < T

SPECIAL ISSUE ESQUIRE CAR AWARDS

TEHIRIAR FEFRSFAR
ARYE IR QAT TSR, RRIBIIERETI SEFATHTERTILE, LU 54
SRR T RITHE RIS PRI BB RN O T BT i AL,

ESQUIRE NOTEBOOK

KECEF
5amMERSERSRUBENEER, M

PR[]I]UET PR[]M[]TI[]N SHOOTING

i KRR W EREAMENKENILY, B
FUTER NS, SIHOEH AT, 47 S, HORE. EAREAK, URAR SIS BRI,
SAEEAS KL AN AERE A RIS LR,

"EBEEAETEE.
Ll LI L]
ERTNEEEAE

PRODUCT DESIGN

mhEETE m

B S EEsquire B4, HHIEES
REBAERNNEAELTE> R, KEE
AWM AOTEEE,

INTERVIEW

Apimis
BEMBEZR. RiTH. AESEEELR
A, XA REEE IS .




GIRCULATION
W &7

sk M E k-2 Ithoasts well-developed issuing channels and the number of Trends Esquire issued reached
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NEWSTAND AIRPORT SUBWAY SUBSCRIPTION BOOKSTORE SUPERMARKET

6% QU 6% QU 8% 8%

( Bk ) 2015 FRTEBHAE

Esquire Circulation Breakdown

(eisee) mmxir2ia | 066,900 #

Total Nombre 1,056,900

Fs WHCITY K 17E CIRCULATION Fs WHCITY &{TE CIRCULATION
1 JLE=BEIJING 266423 21 RYISHENZHEN 18652
2 LE#ESHANGHAI 211134 22 FESJINAN 6817
3 IMGUANGZHOU 82343 23 FiEBCHENGDU 23266
4 EKCHONGQING 28958 24 EAGUIYANG 3465
5 FHIRWUHAN 17364 25 HBQINGDAO 6239
6 BERNANJING 12740 26 EIEKUMING 7871
7 FMHANGZHOU 23383 27 REZEDALIAN 21305
8 FTETIANJIN 14974 28 BEYANTAI 3224
9 AR HUHEHAOTE 2885 29 #BOHAIKOU 4646
10 $8J1ZHENGZHOU 4167 30 FEEXI AN 15710
11 &BH LUOYANG 5164 31 FMSUZHOU 6971
12 KETAIYUAN 5800 32 FEFXINING 3439
13 M4/RiEHAERBIN 15067 33 THBWUXI 8679
14 BINFUZHOU 4961 34 EENANCHANG 4034
15 K&ECHANGCHUN 11716 35 BIEHEFEI 4056
16 &I IXIAMEN 6976 36 ZHLANZHOU 4617
17 VEBAISHENYANG 17398 37 SR)I'YINCHUAN 2597
18 E7PCHANGSHA 15058 38 BEAFWULUMUQI 4128
19 ARESHUIAZHUANG 6732 39 FENINGBO 3558
20 FREDONGGUAN 4371 40 EREZHUHA 3822

iTESUBSCRIPTION 142190
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FORM OF ADVERTISEMENT HERM (RMB)
Standard quotation (RMB )

PRICE OF ADVERTISEMENT IN 2015
2015 FEEHI e W

HRHERM (USD)
Standard quotation (USD )

Inside folding page of cover

2,167,000

336,000

First linked pages

1,304,000

201,000

Second linked pages

1,133,000

174,000

Third linked pages

966,000

149,000

FIRE/FRFEMIImBR

First Fashion/Watch/Car/Cosmetic linked pages

1,304,000

201,000

SBIREFRSFENER

Second Fashion/Watch/Car/Cosmetic linked pages

1,133,000

174,000

E=IREFERSFENER

Third Fashion/\Watch/Car/Cosmetic linked pages

966,000

149,000

EFRFFRRIER

The linked page before contents

832,000

128,000

HENER

Cover information

495,000

77,000

Bxm (&1=80)

Contents page

495,000

77,000

EsquireE=39R

Column page

495,000

77,000

BRBER

Linked page between contents

787,000

12,000

IEXFHARIER

Linked pages before the formal text

744,000

113,000

REER

Last linked page

616,000

95,000

REER

Last single page

341,000

52,000

Linked page on inside back cover

682,000

105,000

Inside back cover

425,000

65,000

Back cover

1,089,000

168,000

FERI2EBDHIETR

Full pages of the first 1/2 of the magazine

347,000

53,000

FKER2EHIETR

Full pages of the last 1/2 of the magazine

264,000

40,000

FERI/2EBDHIEETR

Linked pages of the first 1/2 of the magazine

641,000

96,000

FER12EBHHIET

Linked pages of the last 1/2 of the magazine

479,000

72,000

Adertorial

185,000

28,000

Half page

198,000

31,000

1/3 Page

136,000

21,000

Ad. of different categories in the information column

39,000

6,000

“HEM" AMEBEZXREFRZEMZFNote: “Contents page” refers to the part from the  “contents” to
EsquireZ =TI A FrontpageFF & This way ini%k
TEEARBIANU20% , BHHFRMNMIE R, 20% extra will be charged over the fixed position, and price for special forms is ne—
gotiable.

EME—LEBENTER, MAIINEREER.
The above prices will come into force on publication and the previous prices will not work anymore.
ETIHMINEXREEEEANERCERENITE,
The price of dollar will be calculated according to the listed exchange rate on the day of the signing of the contract




INFORMATION
A

Size of arvertisement

[

(W)400mm (W)200mm
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£ £
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BART LTWRY

Spread Page Net Size Full Page Net Size
275mm x 400mm 275mm x 200mm

I &TEmM
For how to publish advertisement

GREDARREXEASTERHM SRE;
The editor office has the right to design the layout of page accord-
ing to the contents of articles.

LWr-EMEXRTIAT, FHFRIELERTE;
All the advertisements must be accepted by this magazine and the
magazine has the right to refuse any advertisement.

I"EEPRERE (IEiE) REXBRA XM
The clients of advertisement must hand in their identity-proving
documents for check as required by Advertisement Law.

IMFEEXHRERHR, FAUHMAGEE, FHREZRIERR,
EEUR, DARTHEEIEN;

This magazine shall be responsible for no errors that should ap-
pear either in word or picture materials of the advertisements. This
magazine accepts no revision of the materials submitted through
telephone and any revision must be made through explanation in
written form.

EERAHZAERARAMHEXFER, FUENES
FEHA—MHEHR, NEEPURAEEREMEIMFLE
I"&%;

If no new word information of the advertisement is received by the
deadline of accepting word materials of advertisement, this maga-
zine shall have the right to reuse the sample of the advertisement
of the previous version and the clients of advertisement shall pay
for the fee of advertisement in full by the original price.

MR EEPEEARAWNEITRHEN—TS, —DREHE
r-SAEEFUEE;

If the clients or company of advertisement cancels any part of the
order, the price and the originally fixed space for publishing adver-
tisement shall not be in use any more.

FHEMEHNHEARLE S8/ . nBREZBSEHR, -
EEPHEARALABAENST, ELTFLAXOHFRT,

[
(W)406mm (W)206mm

(= S
= =
© ©
& =l
L <

BREITR EWRITR

Spread Page Size Full Page Size

281mm x 406mm 281mm x 206mm

B EERBERFRAFHBAGE;

This magazine shall have the right to dispose the advertisement
materials after the advertisement is published. If the materials con-
cerned are to be returned, the client or company of advertisement
must notify the magazine in written form and under the condition
that necessary care is given to the materials, this magazine shall
not be responsible for any loss or damage to the advertisement
materials.

I"EEPRBRFTERRREBRTH-E4€R, SFRITR;
The clients of advertisement must provide the separation negatives
in the right size and with the correct designing version as required
by this magazine.

BT &EPRARBEENREEXER/EZRY, BitwiEns
RARBE AR SRR EEEIRER, FTEARE,
This magazine shall not be responsible for the insufficient time for
verifying the printing sample or other printing mistakes if such oc-
currences are due to the delay in providing the word or picture
materials by the client of the advertisement or its agent.

EHHTRERB
The dateof publishing and press time

A # HFIE M L
MONTH DATE OF PUBLISHING PRESS TIME
1 2015.01.1 2014.12.5
2 2015.02.1 2015.01.5
3 2015.03.1 2015.02.5
4 2015.04.1 2015.03.5
5 2015.05.1 2015.04.5
6 2015.06.1 2015.05.5
7 2015.07.1 2015.06.5
8 2015.08.1 2015.07.5
9 2015.09.1 2015.08.5
10 2015.10.1 2015.09.5
1 2015.11.1 2015.10.10
12 2015.121 2015.11.5




