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GET TO KNOW A VALUABLE MAGAZINE

Trends Esquire, magazine with American Esquire copyright, has been mak-
ing frequent appearances in prefaces and annotations of diversified novels.
For example, in the Short Stories of F. Scott Fitzgerald'" it is indicated that
the novel was originally published in Esquire Magazine. Esquire has been
given many Chinese names such as Lao Ye, Jun Zi and, the best known

presently, Trends Esquire.

The magazine marks grandeur is because Esquire has been serving as a
publication stage for the most celebrated writers of the US since it started pub-
lication in 1933, including releasing novels by Hemingway” and Fitzgerald.
The magazine yields an author list that is almost a Who’s Who of American
Literature. People appearing on its cover are also among the most notable
in America, for example those exquisite covers designed by George Lois'”,

especially the famous photograph of boxing champion Mohammed Ali“..

Esquire also led the New Journalism Movement in the 1960s. With a tradi-
tion of publishing fine works of literature and high quality fiction continuing
in a ceaseless journey to today, Esquire has represented as the popular
candidate in the National Magazine Award, Feature Writing Award and
others. It attracts a wide range of audiences, including America’s former

president Mr. Clinton'"’.

Carrying glorious stories of Esquire, Esquire labels its Chinese version Trends
Esquire. It talks about mature men’s ambitions, their interests, curiosity and
passion about life. It focuses on creativity and creative people, on valuable
life style and people living an elegant life and also on trends and the ones
who lead them. It covers life style, fashion, business, culture, materials and
consumption of men’s life, and is known as the most influential magazine in

the world of elites.

Trends Esquire always provides high quality contents. We work with the most
famous writers, journalists, photographers, models and artists from all over
the world, to introduce all the interesting things to our elite readers through
our photos, feature stories and interviews. From clothing to articles, from art
works to photographs, we only present the best. Trends Esquire concentrates

on innovative and avant-garde topics and spreads noble values.
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The inherent value and uniqueness of this incredible brand, Esquire, makes this innovative product a defi-

nite keepsake - rich, relevant and useful and certainly entertaining. A thousands congratulations !
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It boasts well-developed issuing channels and the number of Trends Esguire issued reached

= U ¥ 5

NEWSTAND SUBWAY BOOKSTORE

96% 6% 4%

(MiESEE) 2017 ERTERAE

Esquire Circulation Breakdown

Fs WHCITY K 17E CIRCULATION Fs WHCITY &{TE CIRCULATION
1 1L=BEIJING 266423 21 FYISHENZHEN 18652
2 E#ESHANGHAI 211134 22 FESJINAN 6817
3 I GUANGZHOU 82343 23 FEBCHENGDU 23266
4 EXRCHONGQING 28958 24 EAGUIYANG 3465
5 HINWUHAN 17364 25 SBQINGDAO 6239
6 FRNANJING 12740 26 EBEKUMING 7871
7 FMHANGZHOU 23383 27 REZEDALIAN 21305
8 FKETIANJIN 14974 28 HEYANTAI 3224
9 IFALE4SHUHEHAOTE 2885 29 #BOHAIKOU 4646
10 #HZHENGZHOU 4167 30 FEEXI” AN 15710
11 &BH LUOYANG 5164 31 FMSUZHOU 6971
12 KETAIYUAN 5800 32 FEFXINING 3439
13 IA/REHAERBIN 15067 33 THWUXI 8679
14 #EINFUZHOU 4961 34 BEENANCHANG 4034
15 K&ECHANGCHUN 11716 35 BIEHEFEI 4056
16 &I IXIAMEN 6976 36 ZHLANZHOU 4617
17 YLBASHENYANG 17398 37 SR)IYINCHUAN 2597
18 KLCHANGSHA 15058 38 SEAFWULUMUQI 4128
19 ARESHUIAZHUANG 6732 39 FIENINGBO 3558
20 REDONGGUAN 4371 40 EREZHUHA 3822

iTESUBSCRIPTION 142190
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B2 reps FORM OF ADVERTISEMENT iR (RMB) FifEdR# (USD)
Standard quotation (RMB ) Standard quotation (USD )

1 HEfm Inside folding page of cover 2,275,000 353,000
2 Bs—gEm First linked pages 1,369,000 211,000
3 SR Second linked pages 1,190,000 183,000
4 SR Third linked pages 1,014,000 156,000
5 B—IRAE/FEAS EMILS ER First Fashion/Watch/Car/Cosmetic linked pages 1,369,000 211,000
6 B IR/ FEEEMILS Second Fashion/Watch/Car/Cosmetic linked pages 1,190,000 183,000
7 B R/ R EEMILS Third Fashion/Watch/Car/Cosmetic linked pages 1,014,000 156,000
8 BHRFHAFER The linked page before contents 874,000 134,000
9 HENER Cover information 520,000 81,000
10 B (SE) Contents page 520,000 81,000
1 Esquire G4 m Column page 520,000 81,000
12 BFarn Linked page between contents 826,000 13,000

13 IEXFHAEEiER Linked pages before the formal text 781,000 119,000
14 BEER Last linked page 647,000 100,000
15 SE$ET Last single page 358,000 55,000
16 HEEBR Linked page on inside back cover 716,000 110,000
17 H= Inside back cover 446,000 68,000
18 HE Back cover 1,143,000 176,000
19  ZuEET/2E ML TR Full pages of the first 1/2 of the magazine 364,000 56,000
20 EE12ESHLT Full pages of the last 1/2 of the magazine 277,000 42,000
21 ZyERT /2R HORETR Linked pages of the first 1/2 of the magazine 673,000 101,000
22 EE1/2ES IR Linked pages of the last 1/2 of the magazine 503,000 76,000
23 Yy Advertorial 194,000 29,000
24 Eayy Half page 208,000 33,000
25  1/3®@ 1/3 Page 143,000 22,000
26 (EEE/HENTS Ad. of different categories in the information column 41,000 6,000

“HER" AMEBEZXREFRZEMEFNote: “Contents page” refers to the part from the  “contents” to
EsquireZ#3TTAR A FrontpageFF & This way ingi4k
FEERRBIN20% , BHFERNMIERIW. 20% extra will be charged over the fixed position, and price for special forms is ne—
gotiable.
WIME—ZEHBAER, NEMEAREER.
The above prices will come into force on publication and the previous prices will not work anymore.
ETHMINEREEEEANERCERENITE,
The price of dollar will be calculated according to the listed exchange rate on the day of the signing of the contract

'..

.‘ l!lJ

)
]
i
.{
|I
4
'
|
'l
r‘
'
!
|
{
!
|
J
l
X



MAGIINE - INFORMATION

s | s | weas wemn | e i

Size of arvertisement

[

(W)400mm (W)200mm
€ €
£ £
0 0
~ ~
N N
= =

BER LTRY

Spread Page Net Size Full Page Net Size
275mm x 400mm 275mm x 200mm

&SR
For how to publish advertisement

REDAIRREXEASTERH EEE;
The editor office has the right to design the layout of page accord-
ing to the contents of articles.

LU ERBATIAT, FFFBRIELEME;
All the advertisements must be accepted by this magazine and the
magazine has the right to refuse any advertisement.

rrEFEPAEPE (&%) AEZREXIES;
The clients of advertisement must hand in their identity-proving
documents for check as required by Advertisement Law.

IFEEXERERHR, FHURAGE. FHUFEZREYR,
EFUR, LARZHEEIEN;

This magazine shall be responsible for no errors that should ap-
pear either in word or picture materials of the advertisements. This
magazine accepts no revision of the materials submitted through
telephone and any revision must be made through explanation in
written form.

EERAHMZUERARAMHEXFER, FUENES
FEHA—BHEHR, NTEEPURAEERAEMEIMALE
I"&%;

If no new word information of the advertisement is received by the
deadline of accepting word materials of advertisement, this maga-
zine shall have the right to reuse the sample of the advertisement
of the previous version and the clients of advertisement shall pay
for the fee of advertisement in full by the original price.

MR EEFHEARAHEITEMEN—2, —NEENE
r-SAEEFUER;

If the clients or company of advertisement cancels any part of the
order, the price and the originally fixed space for publishing adver-
tisement shall not be in use any more.

FHEMEHHEARLE S/ . nBREZBLSBER, "
EEPSHSEARALABAENST, ELTFLAXOHIART,

[
(W)406mm (W)206mm

£ S5
= £
© ©
S &
S <

BRRITRT 2WRITR

Spread Page Size Full Page Size

281mm x 406mm 281mm x 206mm

B EERBERFRAFFBARE;

This magazine shall have the right to dispose the advertisement
materials after the advertisement is published. If the materials con-
cerned are to be returned, the client or company of advertisement
must notify the magazine in written form and under the condition
that necessary care is given to the materials, this magazine shall
not be responsible for any loss or damage to the advertisement
materials.

I"EEPRRFTERRREBRTH-E4ER, SFRIR;
The clients of advertisement must provide the separation negatives
in the right size and with the correct designing version as required
by this magazine.

BT &EPRARBEENREREXEREZRE, BitwmiEs
RARBE AR SERHEAREEEIRIER, FTBARR,
This magazine shall not be responsible for the insufficient time for
verifying the printing sample or other printing mistakes if such oc-
currences are due to the delay in providing the word or picture
materials by the client of the advertisement or its agent.

EHHTRERB
The dateof publishing and press time

A # HFIE L
MONTH DATE OF PUBLISHING PRESS TIME
1 2017.01.1 2016.12.5
2 2017.02.1 2017.01.5
3 2017.03.1 2017.02.5
4 2017.04.1 2017.03.5
5 2017.05.1 2017.04.5
6 2017.06.1 2017.05.5
7 2017.07.1 2017.06.5
8 2017.08.1 2017.07.5
9 2017.09.1 2017.08.5
10 2017.10.1 2017.09.5
1 2017111 2017.10.10

12 2017.121 2017.11.5

O

M & fE R K H
TRENDS MEDIA GROUP

itk HEIE R X LRI S
B KE24/% (B8 5c £ Esquire ) Zx 53t
Add:24/F,Trends Building,9th Guanghua Road
Chaoyang District Beijing China 100020
TEL:86-10-65872587
FAX:86-10-65872598
www.esquire.com.cn



