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SELECTED INTERNATIONAL BUSINESS INNOVATION CHANGE TREND
AN EFFICIENT TASTE GUIDE FOR THE ELITE

THE MODE OF CONSUMPTION BEHAVIOR AFFECTING THE HIGH-END CLASS
SHAPING THE ARTISTIC TASTE OF SUCCESSFUL MEN
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TO MEET THE MOST SUCCESSFUL MAN'S TASTE OF LIFE
SHARING BUSINESS LEADERS' ENTREPRENEURIAL STORIES
MEET THE NEEDS OF HIGH-END PEOPLE'S LIFESTYLE
FOCUS ON IMPLEMENTATION OF ELITE MEN'S REAL WEALTH DREAM
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THE BEST MEDIA CHOICE

THE BEST COOPERATIVE PARTNER

MICRO-LETTERS MICRO-BLOG

RELEASE AT ALL TIMES AND PLACES
2,700,000 FANS
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300,000 SUBSCRIBERS
HIGH-END FANS GATHER TOGETHER
INFORMATION PUSH EVERYDAY
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MEET
THE MOST SPECIAL TRAVELING ROUTES ABROAD
THE MOST COMPREHENSIVE TRAVELING ATTACK STRATEGY ABROAD
WEB CELEBRITY WITH STORIES
THE BROADEST COMMUNICATION CHANNEL
THE VIDEO WEBSITE SUCH AS 00.COM, YOUKU, QY BROADCAST SYNCHRONOUSLY
THE OVERALL TRAFFIC VOLUME GOES BEYOND TEN MILLION
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SNAPSHOT SUPERSTARS
THE HOTTEST STARS
THE POPULAR IDOLS
RECORD THEIR MOST RELAXING MOMENTS
TRY ALL SORTS OF DODGES TO RAISE QUESTIONS
THE MOST TACTFUL ANSWERS
PUSH ONLINE THE VERY FIRST TIME
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POWER OF THE BUSINESS STAR, MAN OF THE YEAR
START THE CREATIVE FORM COMBINING MAN OF THE YEAR AWARDS WITH PARTIES, LEADING THE FASHION WORLD. ASSEMBLE CHINA'S MOST INFLUENTIAL ENTREPRENEURS,
CELEBRITIES MUCH-TALKED-ABOUT IN THE YEAR, INNOVATION TALENTS AND INTERNATIONAL SUPERMODELS TO PROVIDE CONVENIENCE FOR BRIDGING THE BUSINESS AND
FASHION INDUSTRY. WITH THE MOST OUTSTANDING REPRESENTATIVE FIGURES IN THE FIELD, THE MOST INFLUENTIAL STARS ON THE INTERNATIONAL STAGE AND THE BEST
COOPERATIVE PARTNERS, WE CREATE THE MOST APPEALING ANNUAL CEREMONY AND FULLY SHOW OUR SPECIALIZED FIELD AND AUTHORITY.
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COMPREHENSIVE COVERAGE OF

PROFESSIONAL DISTRIBUTION
BR1T EEES

BESER 40 NEER——4 T,
NGBS, @RS, AZGERER,
SEESPIE, 15 b EENS, BERE,
A& 120 Bl

PROFESSIONAL RELEASE AND COMPLETE COVERAGECOVER NEARLY THE WHOLE COUNTRY
40 PROVINCES AND CITIES OF LINE IAND 2, ALMOST 50,000 SALES OUTLETS, INCLUDING
NEWSSTAND, AIRPORT BOOKSHOP, CONVENIENCE STORE, BIG CHAIN STORE, COUNTRYWIDE
CHAIN BOOKSTORE, MONTHLY CIRCULATION SURPASS 1,200,000 BOOKLET.

13Xt ki

AREAS IN CIRCULATION URBAN DISTRIBUTION
[ ] [ ]
T 4t =3 BEIJING 23%
jt:‘%‘?\ J:ig\ J'"’J‘l‘ls iﬂﬁ%ﬂ” J:iﬁ SHANGHAI 20%
l'","_E GUANGDONG 10%
— R i
BN, RosT. AUEB. AR, VOBE. KOE HfTiT ZHEIIANG 9%
3T JIANGSU 9%
=i {25 LIAONING 6%
Dgﬁ_{;ﬁ\ ﬁﬁ'\ II:EIE,HH\ EI—_I\ EEEH%% “l SICHUAN 6%
IJ.I,"E SHANDONG 4%
MAJOR CITIES: i# 7 HUNAN 3%
BEIJING, SHANGHAI, GUANGZHOU, AND SHENZHEN ESFX CHONGOING 2%
FIRST TIER CITIES: HANGZHOU, NANJING, CHENGDU, #A4L HUBEI 2%
CHONGOING, SHENYANG, DALIAN ECT. SB35 HEILONGIIANG -~
SECOND AND THIRD TIER CITIES: HARBIN, XI'AN,
fii TIANJIN 2%

KUNMING, XIAMEN, QINGDAO

Bk#E SHANXI

2%
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READERS
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SRBEES "BFM. S SERE NPEESMEEHEK

MALE AND YOUNG MALE GROUPS WITH A STRONG COVERAGE OF "HIGH EDUCATION, HIGH INCOME AND HIGH DUTY"

P EBtEH A I HRIEER AIR
EiE GQ 2.34%
&1 ELLEMEN 1.93%
EAMNE LEON 1.47%

sRBBEEPS manhB R

STRONG COVERAGE OF HIGH-END BRAND CAR USERS

KPUENEERET B &K /C & /D KAIBHEEHEH G HAIEER AIR
ik GQ 2.51%
&1t ELLEMEN 1.59%
B AN LEON 1.34%

sRBEERERIREERR

STRONG COVERAGE OF BRAND WRISTWATCH CONSUMER USERS

B E—FWSLE RhEBIRAIB IR AP I EHAIEES AIR
ik GQ 2.64%
&1 ELLEMEN 1.89%
S AXE LEON 1.40%

sRBBERIRTIEVEHA

STRONG COVERAGE OF INVESTMENT FINANCIAL GROUPS

IS RIBEMIIEATET 1 0 RSB A G HAIEES AIR
ik GQ 2.85%
&1 ELLEMEN 1.91%

B AN LEON 1.40%




PROFESSIONAL
DISTRIBUTIONAND

COMPREHENSIVE COVERAGE
&l

BRfs POSITION &Nt I &g
(RMB) (usb)
HE + HENSE Cover+Cover Story 2,000,000 307,000
HEIMT 2P Outside Gatefold 2P 1,080,000 163,512
HEPIHT 4P Inside Gatefold 4P 1,500,000 227,100
HTER Inside Front Cover Spread 1,000,000 151,400
E—RIFER 1st Fashion Spread 880,000 133,232
F—IEIRIBEER 1st Non-Fashion Spread 880,000 133,232
B IRIBEER 2nd Fashion Spread 810,000 122,634
£ IFARIMESIT 2nd Non-Fashion Spread 810,000 122,634
E=IRIPER 3rd Fashion Spread 770,000 116,578
H=EBRIMER 3rd Non-Fashion Spread 770,000 116,578
FIRRIBIETR 4th Fashion Spread 710,000 107,494
EJUE S 4th Non-Fashion Spread 710,000 107,494
PRIRIGER 5th Fashion Spread 660,000 99,924
ERIFARIMEETT 5th Non-Fashion Spread 660,000 99,924
EEEGIEDY Spread Before Table Of Content 600,000 90,840
BEIENR Full Page facing Editor's Letter 500,000 75,700
BREMEEIBEEBER Spread Between TOC&Editor's Letter 540,000 81,756
BRI 1-3 Facing Table Of Content 1-3 470,000 71,158
BHREER Spread after Content 500,000 75,700
BRXW 4 4th Facing TOC 450,000 68,130
BRI 5 5th Facing TOC 420,000 63,588
BREXT 6 6th Facing TOC 400,000 60,560
EESps 7th Facing TOC 390,000 59,046
EESpS) 8th Facing TOC 380,000 57,532
EESSpe) Oth Facing TOC 370,000 56,018
B=XI) 10 10th Facing TOC 360,000 54,504
B 1/2 11 Full Page in the first 1/2 Magazine 320,000 48,448
B 1/2 BR Double-page Spread in the first 1/2 Magazine 460,000 69,644
fE1/2 BBl Full Page in the last 1/2 Magazine 300,000 45,420
& 1/2 B Double—-page Spread in the last 1/2 Magazine 400,000 60,560
SE N Fashion Shooting 6P 900,000 1,000,000 151,400
H= Inside Back Cover 320,000 360,000 54,504
H=EX DPS of Inside Back Cover 480,000 72,672

K Outside Back Cover 880,000 1,000,000 151,400




AD OPERATION TABLE
SIRER

Bis thhiRE aEELER PlEER

MONTH PUBLICATION DATE CONTRACT DUE MATERIAL DUE
2018.1 2018.1.1 2017.12.6 2017.12.15
2018.2 2018.2.1 2018.1.6 2018.1.15
2018.3 2018.3.1 2018.2.6 2018.2.15
2018.4 2018.4.1 2018.26 2018.2.15
2018.5 2018.5.1 2018.4.6 2018.4.15
2018.6 2018.6.1 2018.5.6 2018.5.15
2018.7 2018.7.1 201866 2018.6.15
2018.8 2018.8.1 2018.7.6 2018.7.15
2018.9 2018.9.1 2018.8.6 2018.8.15
2018.10 2018.10.1 2018.9.6 2018.9.15
2018.11 2018.11.1 2018.10.6 2018.10.15
2018.12 2018.12.1 2018.11.6 2018.11.15

SRR : 275X214MM
2THEIMRT : 285X224MM
BERR : 275X428MM
BEIHIMR T :285X438MM

Double page spread

dimensionsFull page dimensions

tHhREHA
PUBLICATION DATE
BAZAAR CHINA IS ONE SALE MONTHLY FROM THE 1ST OF THE PRECEDING MONTH.

EDRIZSE
PRINTING PROCESS
BAZAAR CHINA IS PRINTED USING THE MOST ADVANCED 4/C WEB OFFSET PRINTER, SCREEN LINE 175LPI

1SREINE

SPECIAL ORDERS

ALL SPECIAL ORDER ARE AVAILABLE ON A CONTRACT BASIS, NEGOTIATED SEPARATELY AND MAY NOT BE CANCELLED.THIS INCLUDES BUT IS NOT LIMITED TO DIFFERENT SIZES OR SPECIAL PRODUCTION
TREATMENTS, SUCH AS GATEFOLD, INSERTS, SUPPLEMENTS, MULTIPLE-PAGE ADVERTISEMENTS, SPECIAL INKS AND PAPER, SPECIAL ORDERS MUST BE DISCUSSED IN ADVANCE TO CONFIRM
MECHANICAL FEASIBILITY AND FINAL QUOTATION.

—RRER

GENERAL CONDITIONS

ALL ADVERTISEMENTS ARE SUBJECT TO BAZAAR APPROVAL, BAZAAR RETAINS THE ULTIMATE RIGHT TO REJECT ANY ADVERTISEMENT.

ANY ADVERTISEMENT THAT CONTAINS BILINGUAL TEXT MUST DISPLAY THE CHINESE TEXT BEFORE THE FOREIGN-LANGUAGE TEXT.

ALL ADVERTISEMENTS MUST USE SIMPLIFIELD CHINESE CHARACTER TEXT.ALL COSMETIC, MEDICINE AND FOOD ADVERTISEMENTS MUST DISPLAY A HEALTH/HYGIENE CERTIFICATE NUMBER.THE WORD
“BAZAAR PROMOTION"WILL BE PLACED ABOVE CONTENT IN WHICH BAZAAR ‘S OPINION STIMULATES EDITORIAL.BAZAAR WILL NOT BE RESPONSIBLE FOR ERRORS IN ADVERTISING MATERIALS THAT ARE
PROVIDED AFTER THE MATERIAL DEADLINE.



ADVERTISING DEPARTMENT
FEEHIRA

BAYZ

ADVERTISING DEPARTMENT =5l
AGENCY 2M{IE - BisEhIET S8IRAT

INTEGRATED SALES DIRECTOR E ka4

322 Guan Lei

/

MANAGER OF ADVERTISING DEPARTMENT E {4 B2 13
B3 Fan Wenzhu

/

SENIOR ASSOCIATE ACCOUNT MANAGER &R E 18
8% Stanley Han

/

ACCOUNT MANAGER Z 4218

F#% Wang Jing

/

ACCOUNT MANAGER Z 4218

%2 Han Qi

MANAGER OF CREATIVE DEPARTMENT $EXIZR4Z I8
3K Sky Zhang

/

CREATIVE EDITOR s5kI4R4E

4% Zhang Yi

/

CREATIVE EDITOR s5kI4R48

EAEEEE Shen Huihui




